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A TALENT FRIENDLY CITY



Key Questions

• How to encourage others to make use of life-long learning?

• How to sort out the necessary analytical data?

• How to identify demand for capabilities in the labour market in 

future?

• How to signal to politicians and entrepreneurs that it is necessary 

to make changes to the system of life-long learning and education?

• How to facilitate the flow of qualified employees in Europe?

• How to finance research, analytical instruments and allocation?



WHY do we 
care?





WHY should cities care?
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DOES IT WORK?
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new jobs requiring highly 
qualified people will be 

created in Europe
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2020



“You can keep your tax incentives and 
highway interchanges; we will relocate 
where the highly skilled people are.!”

Carly Fiorina, HP



Global Talent 2021 (http://www.oxfordeconomics.com/my-oxford/projects/128942) 

http://www.oxfordeconomics.com/my-oxford/projects/128942


Global Talent 2021 (http://www.oxfordeconomics.com/my-oxford/projects/128942) 

http://www.oxfordeconomics.com/my-oxford/projects/128942


“Some forecasts suggest around 7m technical job openings 
will emerge between 2016 and 2025 .Whilst demand for 
tech people continues to increase, the number of people 
choosing to pursue tech careers continues to fall. 

Whilst the share of STEM University graduates has 
increased in 15 Member States and at European level since 
the mid-2000s, the number of STEM Technicians has 
decreased over the same period.” 

DG for Internal Policies, March 2015

The Future of Jobs?



The Future 
of Jobs?

• David Deming, 
associate 
professor of 
education and 
economics at 
Harvard 
University, has 
mapped the 
changing needs of 
employers and 
identified key skills 
that will be 
required to thrive 
in the job market 
of the near future. 

http://scholar.harvard.edu/ddeming/home
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So what about Gen-Y/Millennials?

http://www.youthfulcities.com/

http://www.youthfulcities.com/
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What do 
millennial
s want in 
a job?



What do millennials want in a job?



What do millennials want in a job?
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Why 
affordability is 
so key to 
millennials?
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• Whilst at least 50 % of 
the adult population 
in four EU Member 
States believe they 
have the skills and 
knowledge to start a 
business;

• Business birth rates 
traditionally peak 
around the 10-15% 
mark; and 

• High growth start-ups 
around 5-6%

How to convert entrepreneurial interest into 
action amongst GEN-Y/millennials?
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• 58% of Millennials surveyed said they plan to leave their city within the 
next 10 years, citing affordability, employment and safety as key 
drivers. 

• Only 17% of Millennials feel that their city governments are listening 
to them. 55% of youth want to participate in meetings about the 
future of their city. Millennials want to be engaged, they recognise 
the economic importance of living in a youthful city and they 
want to help create it. 

• Millennials confirm that a youthful city is one that is connected, 
dynamic, open, curious, inventive and playful.  Millennials believe 
a youthful city delivers more jobs, a better economy and a happier 
population. 

What do Gen-Y look for in a city?

http://www.youthfulcities.com/

http://www.youthfulcities.com/
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Indoor Recreation: World Council on City Data 
(http://open.dataforcities.org/) 

http://open.dataforcities.org/
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Education

• A report by the Economist Intelligence 

Unit ranked 35 cities on their education 

and training prospects. Hong Kong took 

the top spot as a result of the 

abundance of financial assistance 

offered to higher education students, 

and prevalence of world-class 

educational institutions. 

• Five US cities ranked joint second, 

thanks to a number of city-led youth 

programmes aimed at providing on-

the-job training, internship 

opportunities and networks for 

additional educational development.

http://www.citi.com/citi/foundation/programs/pathways-to-progress/accelerating-pathways/downloads/Citi-Foundation-Accelerating-Pathways-Youth-Economic-Strategy-Index-2015.pdf
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Urban Mobility Index 
(http://www.adlittle.com/viewpoints.html?&no_cache=1&view=639)

http://www.adlittle.com/viewpoints.html?&no_cache=1&view=639
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Diversity: the 2017 Social Progress Indicator 
(http://www.socialprogressimperative.org/) 

http://www.socialprogressimperative.org/
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Which city has the best 
youth economic 
strategy?
• The Youth Economic Strategy (YES) 

Index seeks to provide policymakers, 

business leaders and other 

stakeholders with comprehensive and 

comparative data on the economic 

situation of youth in the 35 cities it 

covers.

• The index assesses policies and 

conditions for youth across four 

domains: 

• Government Support and 
Institutional Framework for Youth; 

• Employment and Entrepreneurship; 
• Education and Training; and 
• Human and Social Capital

http://www.citi.com/citi/foundation/programs/pathways-to-progress/accelerating-pathways/downloads/Citi-Foundation-Accelerating-Pathways-Youth-Economic-Strategy-Index-2015.pdf
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Thank you

Any questions? 


