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Key Questions

« How to encourage others to make use of life-long learning?
« How to sort out the necessary analytical data?

« How to identify demand for capabilities in the labour market in
future?

« How to signal to politicians and entrepreneurs that it is necessary
to make changes to the system of life-long learning and education?

« How to facilitate the flow of qualified employees in Europe?

« How to finance research, analytical instruments and allocation?



WHY do we

care?






WHY  should cities care?
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Assembly plants
Wage level

LLAASRKS! Disposable income

DOES IT WORK? Robotization
Expectations of employees

Expectations of companies
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new jobs requiring highly jobs requiring no qualification
qualified people will be will cease
created in Europe




“You can keep your tax incentives and
highway interchanges; we will relocate
where the highly skilled people are.!”

Carly Fiorina, HP



GIObal Talent 2021 (http://www.oxfordeconomics.com/my-oxford/projects/128942)

Global Heat Map

The gap between the growth in demand and the growth in supply of talent, 2011 to 2021 G OXFORD ECONOMICS
(Red indicates a trend deficit, green a trend surplus, yellow a broad balance. Numbers show trend growth as annual percentages.)


http://www.oxfordeconomics.com/my-oxford/projects/128942

GIObal Talent 2021 (http://www.oxfordeconomics.com/my-oxford/projects/128942)

STRONGEST TREND DEMAND AND 5UPPLY FOR STRONGEST TREMND
TALENT SURPLUS TALENT IN BALANCE TALENT DEFICIT

Source: Oxford EConamics, 2012 Motes: 1. The table ranks countries according to how their talent gaps are expected to evolve over the next decade.
2. Talent deficits are shown as red [negative numbers), talent surpluses as green |positive numbers) and broad balance as yellow.
3. Numbers report the average annual % change of the deficit/surplus.


http://www.oxfordeconomics.com/my-oxford/projects/128942

The Future of Jobs?

“Some forecasts suggest around /m technical job openings
will emerge between 2016 and 2025 .Whilst demand for
tech people continues to increase, the number of people
choosing to pursue tech careers continues to fall.

Whilst the share of STEM University graduates has
increased in 15 Member States and at European level since
the mid-2000s, the number of STEM Technicians has
decreased over the same period.”

DG for Internal Policies, March 2015
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e David Deming,
associate
professor of
education and Jurses sides
economics at e —-— L MATH

Harvard o | " s
University, has
mapped the

changing needs of
employers and arpenters
identified key skills

that will be

required to thrive

in the job market

of the near future.


http://scholar.harvard.edu/ddeming/home
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So what about Gen-Y/Millennials?

PREV GENERATION Y**

1979-2004
GENERATION X giaryard Conter)
1965-1984
GREATEST 1946-1964

GENERATION  (Census Bureau)

Born before 1946

| | 1 | 1 | 1 |
[ I 1 I

|
I I I I
1930 1940 1950 1960

1970 1980 1980 2000 2010

* Generational birth year differences may vary depending on the source.
** Strauss and Howe define Millennials' birth dates as 1982-2004,
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http://www.youthfulcities.com/

guality
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What do

millennial
s want in
a job?




What do millennials want in a job?

What Different Generations Look for When Applying for a Job

According to a survey of 1,700 U.S. workers.

PERCENTAGE RESPONDING “EXTREMELY IMPORTANT”

0% 25 50 75
Opportunity to learn and grow
Quality of manager |
Quality of management '
Interest in the type of work ¢
Opportunity for advancement |
Overall compensation '
Organization encourages creativity |
Organizationis a fun place to work &
Informal work environment o

SOURCE GALLUP
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What do millennials want in a job?

(#)) CITY GROWTH / MILLENNIALS
91%

GOVERNMENT

54%

Q. Which sectors will drive your city’s growth
B in the next two years? Choose up to three.

EDUCATION

42%

AGRICULTURE

24%




affordable
HOUSING quality
variety



Wh Figure @: Median earnings at age 25 compared to the previous five-year cohort: UK, 1981-2009

Growth in median real weekly pay for all employees between cohorts (RPLJ-adjusted)

affordability is 16% |
so key to 14%
millennials?

15%

129 b
10%
8%
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0%

1956-60 1961-65 1964-70 1971-75 1976-80 1981-84*

Mates: Figures for each generation are denved from a weighted average of estimates by single year of age for each single-year birth cohort within that generation; generations are included if
at least five barth years are present in the data; for the pears in which it & available, published Arnual Sureey of Hours and Earnings pay estimates fwhich cover the UK as a whole, as cpposed
to the microdata which only cowvers Great Britaing ane used as control totals, and the results from eadh individual dataset ane indexed to those from the Annual Sunvey of Howrs and Earnings to
craate a corsistent senies gver time; {*) the first millennial cobort spans anly four birth years, in order to awoid the impact of the post-orises. dosrturn.

Source: RF analysis of ONS, Quarterly Labour Foroe Sureey; OME, Annual Sureay of Hours and Earnings; ONE, New Eamings Survey Panel Dataset



spaces and places
community
support
(university)
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How to convert entrepreneurial interest into
action amongst GEN-Y/millennials?

* Whilst at least 50 % of
the adult population
in four EU Member
States believe they

have the skills and P
knowledge to start a : e S 1
business; B T %Tiiili
* Business birth rates . " f | : 1 Pit s |
traditionally peak s
around the 10-15% e B

mark; and Figure 4:High growth enterprises per capita (10000 &

inhabitants), 2010, total economy, (%)
° ngh growth start-u pS Source: Eurostat (bd_hgnaceZ_r3) @ and (nama_r_e3popgdp) &
around 5-6%
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What do Gen-Y look for in a city?

« 58% of Millennials surveyed said they plan to leave their city within the
next 10 years, citing affordability, employment and safety as key
drivers.

* Only 17% of Millennials feel that their city governments are listening
to them. 55% of youth want to participate in meetings about the
future of their city. Millennials want to be engaged, they recognise
the economic importance of living in a youthful city and they
want to help create it.

« Millennials confirm that a youthful city is one that is connected,
dynamic, open, curious, inventive and playful. Millennials believe

a youthful city delivers more jobs, a better economy and a happier
population. http://www.youthfulcities.com/



http://www.youthfulcities.com/

third places
community
RECREATION vibrant life
Sports
variety



Indoor Recreation: World Council on City Data

(http://open.dataforcities.org/)
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http://open.dataforcities.org/

PUBLIC SERVICES

education
kindergarten
healthcare
quality
online
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Education

Education and Training

« Areport by the Economist Intelligence
Unit ranked 35 cities on their education pr—
and training prospects. Hong Kong took [ Los Angeles

the top spot as a result of the —

abundance of financial assistance TR ——

offered to higher education students, J-
Sydney
and prevalence of world-class

educational institutions. 10
| ~ - | Teowo | 74|
 Five US cities ranked joint second, = —
thanks to a number of city-led youth
programmes aimed at providing on-
the-job training, internship

opportunities and networks for

Hong Kong

additional educational development. Mote: Normalised scores 0-100, where 100 = most favourable conditions;

= before the rank indicates a tie in rank with another geography.
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http://www.citi.com/citi/foundation/programs/pathways-to-progress/accelerating-pathways/downloads/Citi-Foundation-Accelerating-Pathways-Youth-Economic-Strategy-Index-2015.pdf

walkable

URBAN bike-friendly

public transport
MOBILITY quick and comfortable

safe
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(http://www.adlittle.com/viewpoints.html?&no_cache=1&view=639)
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Source: Arthur D. Little Urban Mobility Index 2.0; UITP is independeant of this index, which does not necessanly reflect its opinion’; 100 index points for city that would achieve
best parformance on aach criteria.


http://www.adlittle.com/viewpoints.html?&no_cache=1&view=639

open
SOCIETY inclusive
trusting



Diversity: the 2017 Social Progress Indicator

(http://www.socialprogressimperative.org/)

Social Progress Tier

B Very High
High

B Upper Middle

W Lower Middle
Low

W Very low

Incomplete



http://www.socialprogressimperative.org/

predictable
VISION values
participation



Which city has the best

youth economic

strategy?
The YoutfYEconomic Strategy (YES)
Index seeks to provide policymakers,
business leaders and other
stakeholders with comprehensive and
comparative data on the economic
situation of youth in the 35 cities it
covers.

« The index assesses policies and
conditions for youth across four
domains:

« Government Support and
Institutional Framework for Youth;

« Employment and Entrepreneurship;

« Education and Training; and

ADVANCED (70.1-100) | PROGRESSING (50.1-70)

Figure 1: OVERALL YES INDEX SCORE
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Mote: Normalised scores 0-100, where 100 = most favourable conditions;

= before the rank indicates a tie in rank with another geography.


http://www.citi.com/citi/foundation/programs/pathways-to-progress/accelerating-pathways/downloads/Citi-Foundation-Accelerating-Pathways-Youth-Economic-Strategy-Index-2015.pdf
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CITY BRAND  with
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Thank you
Any questions?



